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Overview

Hybrid Seed Corn
Diffusion of Innovations
Bass Model

Modeling the Future
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Farm Radio
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Hear then Accept

%s of Farmers First Hearing vs First Accepting Hybrid Seed
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Awareness vs. Action
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Awareness vs. Action
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Use it a little, then a lot

Median % of Corn Acreage in Hybrid for Individual Years by Year
in Which Operator First Used Hybrid Seed

Year first used hybrid 1933 1934 1935 1936 1937 1938 1939 1940 1941

1934 42 67 95 100 100 100

1936 41 63 100 100 100

1938 100 100

1940 100
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Everett Rogers & Diffusion of
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New adopters

Frank Bass & Bass Model

Model formulation | eds
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Explain the Past

(d) facehook
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Figure 3: Exemplary visualizsations of how the three diffusion models (Bass, shifted Gompertz, and Weibull)
fit general trends in temporal signatures of worldwide query logs related to several popular and well known
social media services and Web-based businesses; the respective best fitting model is emphasized.
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redict the Future!
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Figure 10: Predictions of past and future collective interest in Web-based businesses launched prior to 2004,
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The End
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